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Executive Summary
Fiesta 2016, the ten-day event that originally started honoring the memory of the heroes of the Alamo
and the Battle of San Jacinto, has grown into a celebration of San Antonio’s rich and diverse cultures. It
had enormous contributions and impacts to the local economy. Given its importance to the Alamo City,
and at the request of the Fiesta San Antonio Commission, the Center for Community and Business
Research (CCBR) at the University of Texas at San Antonio’s Institute for Economic Development
quantified the 2016 economic impacts and contributions of Fiesta in the local area, with Bexar County as
the regional economic scenario. To gather information for the study, the CCBR prepared questionnaires
for the organizers of the events taken place during Fiesta and reviewed relevant research from previous
economic impact studies.
Both economic impacts and contributions analyses, help in quantifying the importance of Fiesta in the
region. Economic impact studies focus the attention on the “new dollars” brought by “non-locals,” as
these dollars create new jobs and higher incomes in the area, whereas economic contribution studies
include spending by “locals” and “non-locals,” and track how money circulates in the area and how that
relates to Fiesta events. In several cases, money spent in Fiesta by “locals” could have been spent
outside the area with no benefits for local businesses.
To have a better understanding of these contributions and impacts, the study divided the activities into
six event categories, namely Oyster Bake, Taste of New Orleans, Night in Old San Antonio (NIOSA), a
combination of Carnival Festival and Fiesta de los Reyes at Market Square, a mix of four Parades, and an
aggregate of the rest of the events. Fiesta included more than 115 events, and 87 event organizers
responded to the questionnaires. The mix of four Parades included the Battle of the Flowers, Fiesta
Flambeau, King William Fair, and The Texas Cavalier River Parade.
The research showed that Fiesta 2016 contributed $340.1 million in sales to the local economy,
supported 3,464 full-time-equivalent (FTE) local jobs, and provided $206.3 million in value added to the
area. These benefits include sales tax collections of $3.6 million for local governments. The economic
contributions quantified spending by local and non-local visitors, and budgets from Fiesta event
organizers.
On the other hand, taking into consideration only non-local visitors spending, the economic impacts
translated into $188.0 million in sales for the local economy, support for over 1,840 FTE jobs, and $111.8
million in value added for the region. These impacts also included $2.0 million in sales taxes for local
governments.
Economic impacts and economic contributions include direct, indirect, and induced effects. The direct
effects result from the spending of visitors, local or non-local, and the activities of the event organizers.
The indirect effects are the result of the activities from businesses suppliers to the different events. The
induced effects are the result of the affected workers spending their incomes in different goods and
services in the region. These multipliers effects were estimated by applying the input-output database
(2014) and software IMPLAN to Bexar County.
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Table ES-1. FIESTA Economic Contributions for San Antonio and Bexar County;
Local and Non-Local Visitors, On-site and Off-site Expenditures 2016
Economic Contributions in Millions of Dollars
Sales
Full-Time Equivalent Jobs
Value Added
Local Governments Sales Taxes

Direct

Indirect

Induced

Total

$146.0
2,243
$87.1

$56.7
353
$32.5

$137.3
867
$86.7

$340.1
3,464
$206.3
$3.6

Table ES-2. FIESTA Economic Impacts for San Antonio and Bexar County;
Only Non-Local Visitors, On-site and Off-site Expenditures 2016
Economic Impacts in Millions of Dollars

Sales
Full-Time Equivalent Jobs
Value Added
Local Governments Sales Taxes

Direct

Indirect

Induced

Total

$83.6
1,193
$48.1

$28.0
166
$15.4

$76.4
484
$48.3

$188.0
1,843
$111.8
$2.0

Fiesta 2016 cannot be reduced to the number of events organized and cannot be understood as
representing only a tourism attraction, as it is a lot more than that. It is a community celebration where
individuals and non-profit and for-profit organizations participate to share not only a tradition but also
to share the optimism of a better future for all San Antonians.
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Introduction
Fiesta is a ten-day event honoring the memory of the heroes of the Alamo and the Battle of San Jacinto,
and more recently, San Antonio’s many diverse cultures. Fiesta was first celebrated in 1891 as a local
parade honoring the heroes that has grown into the large festival that we see today. It is celebrated
annually in April and is supported by more than 100 local non-profits and 75,000 volunteers as well as
the support of the Fiesta San Antonio Commission.
The Fiesta 2016 celebration attracted more than 2.5 million people, 20 percent being non-local visitors
(NL-Visitor). With that many people going out to the many events of Fiesta, it is of significant value to
the local economy as shown through past studies. The current study will cover both an economic impact
and a contribution analysis of 2016’s Fiesta on the local economy.

Community Importance of Fiesta
In Fiesta 2016, there were different institutions and people working as a nonprofit, volunteer, selfsupporting organization to plan, promote, and coordinate all forms of events that are safe and
educational. Even though these events may differ, they all aim to celebrate the diverse cultural heritage
and spirit that the city of San Antonio houses. Armed with that goal, Fiesta San Antonio is involved in
hosting everything from the Fiesta Jazz Band Festival to the notorious Battle of the Flowers Parade. For a
better understanding of such a wide variety of events, the study divided them into three main
categories: Educational, Fundraising and Community Outreach.

Educational
This category is based on the events whose funds go to some form of scholarship that aims to aid
students to further their academic careers. It is important to note that some of the events under this
category are hosted not just to raise funds for scholarships but since some portion of these event’s
funds are allocated for scholarship it is under the educational category.
Some events included in this category are:
 Fiesta Teen Queen Coronation
 Mr. Teen San Antonio Scholarship & Mentoring Banquet
 Fiesta Flower Show

Fundraising
The Fiesta San Antonio events in this category are to raise awareness and funds for a specific cause or
social issue. Some examples are:
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 Fiesta Kings Cups 2016
 Alamo City Fiesta Rugby Tournament
 Fiesta Arts Fair
Community Outreach
These events aim to educate and better the community as their main purpose, without gaining any
funds for a specific purpose. Some of these are big city events, from which nearby businesses financially
profit. However, because the purpose of these events is not to raise funds for educational purposes or
for a specific social issue but rather to teach, involve, or better the community. They have been
categorized as community outreach.
Usually these are big city events containing free admission.
 Fiesta UTSA
 Fiesta Festival
 Fiesta Flambeau Parade

Economic impacts and economic contributions
Economic impact studies assess the dollar-value of an event, attraction, business or industry. They have
several different components, including the direct impact, which in the case of tourism is the
expenditures by Non-local visitors. It must also be noted where the spending comes from and where it
goes.
The next component, the indirect impact, is the economic activity of money spent by businesses from
the direct economic impact. Examples include the vendors buying merchandise and food for the event,
restaurant expenses that resulted from serving visitors, and any other services that these businesses
required.
The final component, induced impact, results from the employees spending discussed in the indirect
impact. These include the spending by employees of the businesses and the suppliers to the businesses.
This effect is repeated as the money circulates within the local economy until the money spent
diminishes.
In each of these components, it is important to consider and account for the leakage of money out of
the local economy. This happens through the taking of revenues from the event by non-local vendors
(vendor leakage) and secondary spending going out of the local economy.
The other part of this study is the economic contribution analysis. An economic contribution shows how
an industry, event, or policy changes the cycle of local economic activity throughout the region. It is a
descriptive analysis that tracks increases in economic activity in a region that are attributable to the
industry, event, or policy. For tourism analysis, the direct impact is concerned with both the spending of
Non-local and Local visitors to the events and includes the budgets by institutions as event organizers.
It must also be noted where the spending comes from and where it goes. Some of the money is from
outside the local area and is part of the influx of cash from the event. Money from the local area still
affects the economy by keeping money in the area.
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Literature Review
Several studies were analyzed for this research, in particular, the economic impacts of major city events.
Three of these studies were the Portland Rose Festival, the Tournament of the Roses, and the Mardi
Gras, among others2.
The Economic Impact of the Portland Rose Festival, 2000, by Dean Runyan Associates, models direct and
indirect impact of total spending at the events using multipliers specific for the region and considers
typical economic impact categories that include expenditures, payroll, employment, local and state tax
receipts. One of the quirks of the Rose Festival Study is the isolation of the economic impact attributable
to the planning and execution of the event and donations made by the organization throughout the
year. This was done by obtaining the relevant budget information from the Portland Rose Festival
Association management and its sponsors.
Like Fiesta, the Rose Festival is large - consisting of over 80 events and activities - which makes it
unpractical to measure the attendance and economic impact of each of the events. Instead, the study
focuses on major “managed” events while all other events are estimated in a single category “other
managed events.” For each event, the proportion of visitors and residents needed to be estimated in
addition to the average spending patterns.
The Economic Impact of the 2013 Tournament of Roses on Los Angeles County, by Roy Weinstein and
Kristina Stanford, investigates five components of the immediate economic impact of the Rose Bowl and
Rose Parade. Four of the components are direct spending by the following groups: visitors to Los
Angeles, Rose Bowl and Parade participants, sponsors for float construction, and the Tournament of
Roses Association. The fifth is the multiplier effect to reflect the circulation of incremental spending
within the local economy.
Mardi Gras can be seen as a year-round event due to planning for parade themes, float designs,
designing jewelry, themed parties, etc. This makes its economic impact apparent year round. The report
The economic impact of Mardi Gras season on the New Orleans economy and the net fiscal benefit of
staging Mardi Gras for the city of New Orleans 2009, by Paul Spindt and Toni Weiss of Tulane University,
explore this in their study. An important contributor to the economic impact of Mardi Gras is the
organization responsible for planning it, the Carnival Krewe Civic Fund.
The study considers Mardi Gras season and out of season expenditures to get a full picture of the
event’s economic impact. However, some of the out of season expenditures determined to be
attributable to Mardi Gras are difficult to obtain due to privacy concerns of the companies, some of
whom have only or mostly Mardi Gras themed merchandise and/or services. One of the out of season
attributes that is measured is the incremental tourism and brand value New Orleans gets as a result of
2

Other studies: Halaby, Oyakawa, and Shayne (2011) Economic Impact of the San Antonio Missions; Daniel J.
Stynes et al. (2000) Estimating National Park Visitor Spending and Economic Impacts; The MGM2 model; Tim
Tyrrell (2004) Estimating Sport Tourism Visitor Volumes: The Case of the Vancouver’s 2010 Olympic Games; Steve
Nivin (2014) Impact of the San Antonio River Walk; Trinity University (2013) San Antonio Stock Show and Rodeo
2013; Jim Lee (2014) The Economic Significance of Tourism and Nature Tourism in Corpus Christi; and Philip S. Cook
(2010) Impacts of Visitor Spending on the Local Economy: Wind Cave National Park, 2010.
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being closely associated with Mardi Gras called the franchise value estimate. These are combined to give
the economic impact estimate of the event and use that information to determine benefit to the city of
New Orleans.
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Non-Local and Local Visitors Expenditures, and Festival Budgets
The study performed detailed economic contribution and economic impact analyses using IMPLAN,3 the
well-known input-output database and software. These contributions and impacts are shown in the next
chapter. The present chapter estimates the direct expenditures that serve as the basis for the multiplier
estimations with IMPLAN.
Following a methodology developed by the National Parks Service (NPS), the Money Generation Model
2 (MGM2),4 there are three important inputs to the analyses of visitors expenditures:
1. Number of visitors broken down by residence and lodging-based segments,
2. Spending averages for each segment, and
3. Economic multipliers for the area of study.
A questionnaire was sent to the organizers of the different Fiesta events. While a significant amount of
the information necessary for the study was obtained from the responses to these questionnaires,
important and critical information was obtained from the previous economic impact studies. The studies
from 2002 and 2007 are detailed in Tables 1 and 2, and from 2015 attendance data provided by the
Fiesta Commission.
The study divided visitors in three different segments: Local visitors, Non-local-day visitors, and Nonlocal-hotel visitors.5 Local visitors are the local residents participating in Fiesta events. Non-local-day
visitors are non-local residents visiting the area and staying at friends or relatives homes if necessary.
Non-local-hotel visitors are non-local residents visiting the area and staying at hotels or similar lodging
facilities.
Attendance information was translated into visitor numbers because these two categories usually differ
from the other: one visitor can attend the same event several days and be counted as three attendees.
To facilitate the estimation of the impacts and contributions of FIESTA, the study selected five events in
a similar way to the economic impacts from 2002 and 2007. The events analyzed here are; Oyster Bake,
Night in Old San Antonio (NIOSA), Carnival and Fiesta de los Reyes at Market Square, Taste of New
Orleans, and four Parades. An additional “event” was the aggregation of the rest of events that
responded to the questionnaires. 6
Attendance information for Oyster Bake (70,000), Other events (328,289), and Taste of New Orleans
(8,500) were provided by event organizers to the 2016 questionnaire. Attendance to the Parades

3

Database for the year 2014.
Philip S. Cook (2010) Impacts of Visitor Spending on the Local Economy: Wind Cave National Park, 2010.
5
These follow the NPS definitions in their studies. The Non-local-day visitor segment emphasizes the fact that
some non-locals attending Fiesta do not spend money on hotels, even though they could stay more than a day.
6
At the time of writing the study, several events had not responded to the questionnaire and the information from
the 2002 and 2007 economic impact studies were used as a reference. In the case of the Parades, some of the
2016 answers from the King William Fair were used as parameters for the whole four Parades.
4
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(1,170,000) was estimated based on information by Fiesta representatives, 7 the King William Fair’s
2016 questionnaire response (35,000), and from the 2015 attendance reports.8
The local and non-local attendee percentages were taken from the 2016 questionnaire responses. In
some cases they were averages (for the Other events), from the Oyster Bake (for the Carnival and Fiesta
de los Reyes at Market Square), and in the case of the Parades the information from the King William
Fair was used as the reference for the other parades in this group.
The re-entry factors translate attendee numbers into visitor numbers. These factors were obtained from
the previous economic impacts of 2002 and 2007.

Table 1. Selected Characteristics for FIESTA Events
Characteristic for Attendees and Visitors

Attendees
Non-local attendee percent

OYSTER
BAKE
70,000
0.17

NIOSA

85,700 ¹
0.11

CARNIVAL
and
FRMKSQ *
850,000 ²
0.17 ³

TASTE OF
NEW
ORLEANS

PARADES
**

OTHER
EVENTS

8,500
0.12

1,170,000 ¹
0.23 ⁶

328,289
0.10 ⁵

0.83

0.89

0.83 ³

0.88

0.77 ⁶

0.90 ⁵

Non-local attendee

11,900

9,427

144,500

1,020

269,100

32,829

Local attendee

58,100

76,273

705,500

7,480

900,900

295,460

Local attendee percent

Number of Non-local (NL )Visitor

9,296

4,860

49,491

634

269,100

32,829

Number of local Visitors

51,660

39,851

289,170

5,018

1,170,000

328,289

Non-local attendee re-entry factor

0.78 ²

0.51 ²

0.34 ²

0.62 ²

1.00 ²

1.00 ⁴

Local attendee re-entry factor

0.73 ²

0.46 ²

0.34 ²

0.59 ²

1.00 ²

1.00 ⁴

¹ This comes from 2016 questionnaire responses, 2015 information from Fiesta Commission, and Fiesta representatives estimates
² From previous economic impacts
³ This is assumed from Oyster Bake 2016 questionnaire response
⁴ Taken from Parades
⁵ Average based on all 2016 questionnaire response
⁶ This is assumed from King William Fair 2016 questionnaire response
* FRMKSQ=Fiesta de los Reyes at Market Square
** As in 2002 economic impact, Parades include: Fiesta Flambeau, Battle of the Flowers, Texas Cavaliers in the River, and King William Fair

The number of days locals and non-locals stayed at the events or in the area were taken from the 2002
and 2007 economic impact studies. We used the same methods to calculate the percentage of non-local
visitors staying with friends or relatives, and those staying at hotels. The number of vendors were taken
from the 2016 questionnaire responses. The number of people working per vendor were taken as an
average from the 2016 questionnaire responses due to the high variability of these values. For some
7

Fiesta Executive Director, Amy Shaw, Director of Communications, Alexa Borowski, and other Fiesta Board
members provided valuable information. Fiesta Commission’s Director of Operations, Fernando Villarreal, also
provided important information and details for better understanding the reports from some event organizers, like
the Fiesta Flambeau (600,000) and the Battle of the Flowers (266,000) parades.
8
For the Texas Cavaliers River Parade, the estimate of 250,000 is similar to the 2015 report.
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events (like NIOSA, Carnival, and the Parades), the percent of non-local vendors are assumed to be the
same as the Oyster Bake 2016 questionnaire response because there was no information for those
events.
Table 2. Additional Characteristics for FIESTA Events
Characteristic for Local and Non-Local Visitors

OYSTER
BAKE

NIOSA

CARNIVAL
and
FRMKSQ *

TASTE OF
NEW
ORLEANS

PARADES
**

OTHER
EVENTS

Number of days locals and NL Visitors stayed at event

1.34 ¹

2.13 ¹

2.94 ¹

2.00 ¹

1.00 ¹

1.00 ⁴

Number of days NL Visitors stayed in the area

2.51 ¹

3.82 ¹

3.42 ¹

2.4 ¹

4.00 ¹

1.00 ¹

Percentage NL Visitors stayed with friends in San
Antonio area
Percentage NL Visitors stayed at hotels

0.57 ¹

0.41 ¹

0.30 ¹

0.71 ¹

0.52 ¹

0.52 ⁴

0.43 ¹

0.59 ¹

0.70 ¹

0.29 ¹

0.48 ¹

0.48 ⁴

Number of people working with vendors

333

636

107

107

1,610

3,600

Number of people per vendor

3.7 ⁵

3.70 ⁵

3.70 ⁵

3.70 ⁵

3.70 ⁵

3.70 ⁵

Non-local vendor percent

0.01

0.01 ²

0.01 ²

0.33

0.01 ²

0.12

Number of vendors

90 ³

172 ³

29 ³

29 ³

435 ³

973 ³

¹ Based on 2007 and 2002 previous economic impacts
² This is assumed from Oyster Bake 2016 questionnaire response
³ This comes from City permits 2016 and 2016 questionnaire response
⁴ Taken from Parades
⁵ Average based on all 2016 questionnaire response
* FRMKSQ=Fiesta de los Reyes at Market Square
** As in 2002 economic impact, Parades include: Fiesta Flambeau, Battle of the Flowers, Texas Cavaliers in the River, and King William Fair

Visitation activity, in turn, must be translated to monetary values. Expenditures of Local visitors, Nonlocal visitors, and Non-local-hotel visitors were calculated using spending profiles for the area. Based on
the 2015 report by D.K. Shifflet & Associates for South Texas (including San Antonio), the average
spending per day for San Antonio visitors was used to calculate 2016 values, adjusted by the use of the
change in the Consumer Price Index (CPI) from the Bureau of Labor Statistics between the two years.
This average spending per day was allocated to several categories as presented in the previous
economic impact studies of Fiesta, like lodging, restaurants and meals, transportation and gas, among
other categories, including on-site expenditures at the events.
As mentioned before, visitors to each event were classified into three different segments. Table 3 shows
these spending segments per type of visitor.9 The Non-local-hotel visitor, relative to the Non-local-day
visitor, spends 23.8 percent of the total expenditures on motel or lodging facilities whereas, the latter
spends nothing as this type of visitor stays with friends or relatives.
Spending averages were computed on a per-day and per-person basis for each segment. These spending
averages were modified to allow for a larger percent of expenditures on-site the events, and smaller

9

Appendix E explains how these different segment’s profiles were obtained, and applied to the 2016 profile
based on the 2007 economic impacts profiles. The 2007 and 2002 economic impacts studies implemented on-site
intervention surveys at several events.

13
percentages on transportation and other entertainment categories, based on the survey information
from the 2007 economic impacts.
The average Non-local-hotel visitor in 2016 spent $146.47 on the trip for both on-site and off-site
categories in the region (Table 3). Average spending was $34.42 for Local residents and $53.39 for Nonlocal-day visitors on per-day and per-person basis. The Non-local-day visitor total spending was
calculated as close to 36.45 percent of the Non-local-hotel visitor following one of the National Parks
Service’s MGM2 profiles for these visitor segments.10
Non-local-hotel visitors spent close to 26.7 percent of their total spending on-site the event whereas
Non-local-day visitors spent close to 50.5 percent on-site the events.
Local visitors spent close to 87.1 percent of their total spending on-site as shown in Table 3.

Table 3. FIESTA San Antonio Local and Non-local Profile Average Expenditures

Local Visitor Average 2016
Local-Day
Local-Day
Visitor
Visitor
Category

Non-Local Visitor Average 2016
Non-LocalNon-localDay Visitor
hotel
visitor
Expenditure
Percentage
Per person
Percentage

Non-LocalDay Visitor

Non-localhotel visitor

Percentage

Expenditure
Per person

Expenditure
Per person

Parking

6.74%

$2.32

1.94%

$1.03

1.94%

$2.84

Transportation

1.04%

$0.36

0.91%

$0.49

0.91%

$1.33

Gasoline

4.62%

$1.59

4.54%

$2.42

4.54%

$6.65

Childcare

0.54%

$0.19

0.15%

$0.08

0.15%

$0.22

Motels

0.00%

$0.00

23.80%

$34.86

Campgrounds

0.06%

$0.03

0.06%

$0.08

Entertainment

0.39%

$0.21

0.39%

$0.57

Restaurants

16.64%

$8.88

16.64%

$24.37

Bars

10.49%

$5.60

10.49%

$15.36

Clothing

7.58%

$4.05

7.58%

$11.10

Arts/Crafts

2.80%

$1.50

2.80%

$4.11

Personal

0.60%

$0.32

0.60%

$0.88

Groceries

1.04%

$0.56

1.04%

$1.53

2.39%

$1.28

2.39%

$3.50

On-site

87.06%

$29.97

50.47%

$26.94

26.67%

$39.06

Total

100.00%

$34.42

100.00%

$53.39

100.00%

$146.47

Other

These expenditure profiles were modified to allow for specific information to several of the events, as
reported in the 2016 responses to the questionnaires sent to the organizers.

10

See Appendix E for more details.
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Based on the responses received for several events, like the Oyster Bake and Taste of New Orleans, the
percentage visitors spent on-site on these events was reduced to 60 percent with respect to the average
profile or increased to 118 percent of the average (in the case of Taste of New Orleans). For the four
Parades (Battle of the Flowers, King William Fair, Texas Cavaliers, and Fiesta Flambeau) the assumption
was also 60 percent on-site expenditures with respect to the profile in Table 3, based on the
questionnaire response from the 2016 King William Fair.
For the “Other Events,” aggregation of several smaller events, the value of both on- and off-site
expenditures was reduced to five percent of the profile expenditures in Table 3. The responses to the
questionnaires indicated that several events did not have on-site sales or they were not considered the
reason the visitor came to the San Antonio area.

Expenditures from All Events
Based on attendance and visitor information for the selected events (based either on the questionnaire
responses or from the previous economic impact studies), Tables 4 through 7 indicate the total
expenditures off-site and on-site the events for Fiesta 2016. Local visitors spent close to $7.0 million
dollars on off-site activities, Non-local-day visitors spent close to $16.7 million, and Non-local-hotel
visitors spent close to $70.6 million on off-site activities.

Table 4. All FIESTA Events Off-site Expenditures
Local Visitor Total
2016

Non-Local Visitor Total 2016

Category
Local-Day Visitor

Non-Local-Day Visitor

Non-local-hotel
visitor

$3,648,657

$655,484

$1,866,606

$563,665

$307,587

$875,908

Gasoline

$2,497,499

$1,535,391

$4,372,297

Childcare

Parking
Transportation

$293,754

$50,652

$144,241

Motels

$0

$0

$22,918,701

Campgrounds

$0

$18,828

$53,615

Entertainment

$0

$131,796

$375,313

Restaurants

$0

$5,626,191

$16,021,570

Bars

$0

$3,545,384

$10,096,105

Clothing

$0

$2,562,139

$7,296,144

Arts/Crafts

$0

$948,357

$2,700,613

Personal

$0

$204,240

$581,609

Groceries

$0

$353,173

$1,005,722

Other

$0

$808,125

$2,301,277

$7,003,575

$16,747,346

$70,609,721

Off-site Total
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On the other hand, local-day visitors spent close to $51.3 million on-site the events while Non-local-day
visitors spent $3.7 million and Non-local-hotel visitor spent $7.4 million.

Table 5. All FIESTA Events On-Site Expenditures
Local Visitor Total
2016
Category
On-site

Non-Local Visitor Total 2016

Local-Day Visitor

Non-Local-Day
Visitor

Non-local-hotel
visitor

$51,315,977

$3,738,642

$7,446,900

Off-site expenditures
As shown in the previous tables, off-site expenditures for Non-local visitors adds up to $87.4 million and
Local-day visitors’ expenditures represent $7.00 million. Furthermore, several Non-local vendors spent
money in the region as regular visitors to the area. The total amount spent for all visitors and vendors is
$94.4 million, as shown in Table 6.
Table 6. Summary of Non-local and Local Visitors Expenditures Off-Site

Non-local visitors
Local visitor
Non-local vendors
Total off-site

OYSTER
BAKE

NIOSA

CARNIVAL
and
FRMKSQ

TASTE OF
NEW
ORLEANS

PARADES

OTHER
EVENTS

Subtotals

$1,429,411
$230,139

$1,377,705

$14,069,162

$75,919

$70,297,670

$107,200

$87,357,067

$177,529

$1,288,218

$22,353

$5,212,211

$73,124

$7,003,575

$3,677

$7,028

$1,185

$1,185

$17,773

$1,988

$32,835

$1,663,228

$1,562,262

$15,358,565

$99,456

$75,527,655

$182,312

$94,393,477

Because there are non-local vendors, some of the on-site visitors’ expenditures that these non-locals
vendors receive have to be deducted for the economic contributions and impacts analyses as explained
in the following chapter.
Appendix A shows disaggregated off-site expenditures by category and by type of visitor

16

On-site expenditures
Similarly, for on-site expenditures, Non-local visitors spent close to $11.2 million, local visitors spent
close to $51.3 million for a combined total of $62.5 million. Different from off-site spending, local
residents spent the most on-site the events.
For several events, the information provided in the questionnaire responses provided on-site
expenditures values that could be used for estimating the effects of a particular event.
For example, the Oyster Bake report indicated on-site sales of $1.5 million; Taste of New Orleans
indicated on-site sales of close to $336 thousand; and the “Other events” expenditures were close to
half a million dollars. Because of these values, on-site expenditures for the Oyster Bake were assumed to
account for only 60 percent of the average per day, per person spending profile shown in Table 3.
Similarly, using 2016 responses for the King William Fair, the Parades were also limited to 60 percent of
expenditures on-site when compared to the profile in Table 3.
On the other hand, the Taste of New Orleans response indicated that the amount spent on-site in this
event had to be 118 percent of the spending profile shown in Table 3.
Table 7. Summary of Non-local and Local Visitors Expenditures On-Site

OYSTER
BAKE

NIOSA

$242,766

Local visitor
Total on-site event

Non-local visitors

CARNIVAL
and
FRMKSQ

TASTE OF
NEW
ORLEANS

PARADES

OTHER
EVENTS

Subtotals

$352,905

$5,154,736

$38,247

$5,343,112

$53,775

$11,185,542

$1,257,234

$2,543,582

$25,476,095

$297,977

$21,249,210

$491,879

$51,315,977

$1,500,000

$2,896,486

$30,630,831

$336,224

$26,592,322

$545,655

$62,501,518

Appendix B shows disaggregated on-site expenditures by type of visitor. Categories included in the onsite expenditures are food, drinks, and crafts.

Organizer’s budgets
Festival organizers also play a role in the economic contribution analysis, just as local residents do. To
capture these contributions, revenue associated with the organization of the 2016 events were
calculated for the events ran by non-profit organizations from information in the Internal Revenue
Service (IRS) 990 reports for 2014.11 These projections, adjusted by inflation, using the CPI change
between 2014 and 2016, were good approximations to the expenses reported in the questionnaires
11

In the case of Carnival, the festival budget from the 2007 economic impact study was adjusted for inflation, as
there was not a 990 report for this event.
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from some of the organizers- for example, the Oyster Bake and the Taste of New Orleans events. Based
on these calculations, festival budgets for the different events were calculated as shown in Table 8.
For Oyster Bake, the four Parades,12 and NIOSA, the 2014 IRS 990 forms-revenues per event-were
adjusted for inflation. In the case of Taste of New Orleans, the same inflation adjustment procedure was
applied, but an additional reduction in the budget was used as attendance numbers in 2016 were lower
than in previous years. In the case of Other events, the 2016 questionnaire responses to events
expenditures were used. For the Fiesta de los Reyes at Market Square, the IRS 990 forms were used and
adjusted for inflation, but the Carnival’s budget was inflation-adjusted from the 2007 budget in the
economic impact study for that year.

Table 8. Organizers 2016 Festival Budgets

Festival budgets

OYSTER
BAKE **

NIOSA **

CARNIVAL
and
FRMKSQ*
**

TASTE OF
NEW
ORLEANS
**

PARADES
**

OTHER
EVENTS*

Total
Organizers
Budgets

$2,765,630

$3,285,104

$1,900,963

$391,798

$1,994,692

$1,992,726

$12,330,913

* 2016 questionnaire event expenditures
** Inflation adjusted from 2014 990 report
*** Inflation adjusted 2014 990 form, and 2007 budgets from economic impact study adjusted to 2016.

Some of these values were compared to the 2016 questionnaire responses. Events like Oyster Bake and
Taste of New Orleans had expenditures of $2.4 million and $321 thousand respectively, which are lower
and close to the estimated revenues for 2016 based on IRS data. On the other hand, based on the IRS
990 reports, NIOSA's estimated revenues were close to $3.3 million.
These budgets represent direct effects and are included in the economic contributions of Fiesta 2016.
These revenues also allow the estimation of full-time-equivalent (FTE) jobs supported by Fiesta events.
Based on IMPLAN data, each Fiesta organization is associated with certain number of jobs, and
therefore, the aggregation of $12.3 million shown in Table 8 is associated with 120 full-time-equivalent
(FTE) jobs as explained in Appendix C.

12

For three of the parades, IRS information specific to the Fiesta events were used, but in one case, the Texas
Cavaliers River Parade, only total revenue was available and used for this calculation.
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Estimation of Economic Impacts and Contributions
With the calculation of the expenditures by Non-Locals, both for day-trips and overnight stays, it is
possible to estimate the economic impacts of Fiesta 2016.
As mentioned earlier, economic impacts include only Non-locals spending as they represent "new
money" in the region. Similar to the economic impacts studies of 2002 and 2007, some amount of
dollars are assumed to leave the area as some of the vendors are Non-locals, and their sales (or
expenditures from visitors) on-site represent a leak to the total on-site expenditures at the events made
by Non-locals. The following table shows that after taking in consideration these leaks, close to $98.4
million in expenditures by Non-locals remained in the region.

Table 9. Direct Expenditures from Non-Locals
Fiesta 2016
Factor
Totals
Non-local visitor spending (on- and off-site)
Visitor vendor spending
Visitor Vendor leak
Direct Net Expenditures after vendor leaks

$98,542,609
$32,835
$130,010
$98,445,434

Economic impacts
These net expenditures are allocated, in proportion, to Table 3 as they showed the amounts spent offand on-site the events. These new allocations are translated into industrial categories for the software
IMPLAN to obtain the direct, indirect, and induced effects of these expenditures.
Table 10 shows how net direct expenditures after vendor leaks were allocated to different industries in
IMPLAN. The table also shows the net direct contributions after vendor leaks but excluding festival
budgets. Expenditures by all visitor segments were allocated according to off-site expenditures. For onsite expenditures, all visitor segments were assumed to allocate 50 percent of the expenses to food
related items, 30 percent to drink related items, and 20 percent for a miscellaneous of arts and crafts.
These percentages coincide with their off-site expenditure patterns.13

13

The IMPLAN software’s default model has multipliers that include induced expenditures by businesses and
government. Nevertheless, to make the estimations comparable to other studies, these multiplier were modified
to resemble a Type II multiplier with induced effects produced only by workers expenditures.
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Table 10. IMPLAN Industries for Impact and Contribution Analysis

IMPLAN
CODE
512
412
402
487
499
500
494
501
503
403
406
509
400
394

Industry

NET DIRECT
IMPACT

NET DIRECT
CONTRIBUTION
excluding Festival
Budgets

Parking garages, automobile
Transit and ground passenger transportation
Retail - Gasoline stores
Child day care services
Hotels and motels, including casino hotels
Other accommodations
Amusement parks and arcades
Full-service restaurants
All other food and drinking places
Retail - Clothing and clothing accessories
stores
Retail - Miscellaneous store retailers
Personal care services
Retail - Food and beverage stores
All other miscellaneous manufacturing

$2,519,909
$1,182,471
$5,902,578
$194,725
$22,898,530
$72,380
$506,671
$27,211,173
$16,978,972
$9,849,756

$6,135,293
$1,737,278
$8,357,717
$485,838
$22,791,534
$72,040
$504,296
$52,596,455
$32,207,083
$9,803,583

$5,878,669
$785,169
$1,357,719
$3,106,712

$16,056,247
$781,488
$1,351,355
$3,092,149

Total

$98,445,434

$155,972,357

These impacts were calculated for four different variables: sales, full-time-equivalent jobs, value added,
and local government sales taxes, as shown in Table 11.
The initial amount of direct net expenditures translates into $83.6 million of direct sales because several
of these sales correspond to retail stores whose revenues include the cost of the goods sold. These costs
of goods sold correspond to revenues flowing to companies involved in the production of those goods,
whom in general, are not located in the region but elsewhere in the country or abroad. Therefore, part
of the initial amount of net expenditures leave the area for that reason, and only part of those sales can
represent a direct impact for local wages and profits.
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Table 11. FIESTA Economic Impacts for Bexar County;
Only Non-Local Visitors, On-site and Off-site Expenditures 2016
Economic Impacts in Millions of Dollars

Sales
Full-Time Equivalent Jobs
Value Added
Local Governments Sales Taxes

Direct

Indirect

Induced

Total

$83.6
1,193
$48.1

$27.9
166
$15.4

$76.4
484
$48.3

$188.0
1,843
$111.8
$2.0

These economic impacts show total sales of $188.0 million, total impacts in value added of $111.8
million, support for 1,843 full-time-equivalent (FTE) jobs, and local governments’ sales tax revenues
close to $2.0 million.
The direct impacts are the result of non-locals spending in the region's businesses and people's goods
and services.
The FTE jobs include the hours of full- and part-time workers supported by these Non-local visitors and
vendors.
Economic impact sales taxes
The Texas Comptroller data on quarterly sales tax data for the City of San Antonio, in 2016,14 shows
close to 90 percent of the Accommodation and Food Services gross sales is subject to sales tax. Sales
taxes for local governments amount to two percent.15
The estimated direct plus indirect impacts can be associated with Accommodation and Food services
sales with 90 percent of these direct and indirect impacts subject to the two percent tax.
Out of the $83.6 million direct sales and $27.9 million indirect sales, for a combined total of $111.6
million, close to $100.4 million are subject to sales tax. The two percent sales tax on this amount results
in $2.0 million sales tax collections for local governments.

Economic contributions
Fiesta events can also be analyzed with the contributions of local visitors and organizers’ budgets. To
quantify those contributions, local visitors’ expenditures are also measured for on- and off-site activities.
As with the economic impacts, there are non-local vendor’s leaks, as they represent sales for vendors
that do not reside in the area.
Table 12 shows the different categories included in the economic contribution analysis.

14
15

Available at: https://mycpa.cpa.state.tx.us/allocation/HistSales
From the City of San Antonio’s site at http://www.sanantonio.gov/Finance/bfi/Tax-Rate-Summary

21

Table 12. Direct Economic Contributions Fiesta 2016
Type of Activity

Totals

Non-local visitor spending (on- and off-site)
Local spending (on- and off-site)
Festival budgets
Visitor vendor spending
Visitor vendor leak
Direct Net Expenditures after vendor leaks

$98,542,609
$58,319,551
$12,330,913
$32,835
$922,639
$168,303,270

Table 13 shows the economic contributions with respect to sales, FTE jobs, value added, and local
government sales tax revenues. It also disaggregates the contributions into direct, indirect, and induced.
The direct net expenditures of $168.3 million from Table 12 become the direct sales contribution of
$146.0 million as several expenses are related to retail sales that in part benefit out-of-region
manufacturers of those goods and services. These direct contributions support 2,243 direct FTE jobs and
represent close to $87.1 million in direct value added.
The indirect contributions show that the suppliers of the events benefit with close to $56.7 million in
sales, which in turn support 353 indirect FTE jobs, and $32.5 million in indirect value added.
The induced contributions show wages and salaries paid to the organizers and to their suppliers’
workers produce consumption sales of $137.3 million, value added of $86.7 million, and support 867 FTE
jobs.
The combined contributions generate total sales of $340.1 million, supports 3,464 FTE jobs, produces
value added close to $206.3 million, and local governments’ sales tax revenues of $3.6 million.
Table 13. FIESTA Economic Contributions for Bexar County;
Local and Non-Local Visitors, On-site and Off-site Expenditures 2016
Economic Contributions in Millions of Dollars

Sales
Full-Time Equivalent Jobs
Value Added
Local Governments Sales Taxes

Direct

Indirect

Induced

Total

$146.0
2,243
$87.1

$56.7
353
$32.5

$137.3
867
$86.7

$340.1
3,464
$206.3
$3.6

The Appendix on organizers’ budgets explains how the economic contributions of the festival events
were calculated.
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Economic contributions sales taxes
The estimated direct and indirect impacts can be associated with Accommodation and Food Services
with 90 percent of these direct impacts subject to the two percent tax.
Out of the $146.0 million direct sales and $56.7 million indirect sales, for a combined total of $202.7
million, close to $182.4 million are subject to sales tax. The two percent sales tax on this amount results
in $3.6 million sales tax collections for local governments.
These are conservative estimates as the induced contributions are not included in these values.

Some Limitations of the Study
1. Without specific surveys at the events, to calculate visitors’ spending, the study used estimates
by D.K. Shifflet & Associates for the year 2015 and adjusted those values to the year 2016 using
the Consumer Price Index change between the two years. These estimates are specific to the
San Antonio area but not to the Fiesta event; and they were modified to reduce transportation
and entertainment expenditures off-site Fiesta events and applied to on-site events to make
them similar to the 2007 expenditures profiles.
2. The economic impacts and contributions results depend on the attendance estimates provided.
Several of these values were responses to the 2016 questionnaire sent to event organizers but
in some cases they rely on estimates made in 2015.
3. The study results depend upon some of the survey data obtained on-site, at different events, in
the economic impacts studies of 2007 and 2002. It is assumed that several of the visitors’
characteristics, local and non-local, are maintained over the years.
4. The study uses IMPLAN, an input-output database (for the year 2014) and software that is wellknown for economic impact and contribution studies. IMPLAN has a detailed description of
Bexar County with respect to economic information at the county level. It also has the usual
characteristics of these types of models, like the assumption of no substitution among inputs in
production activities, and the assumption of constant prices during the analysis, among others.
These characteristics may not completely describe the real inter-industry transactions among
businesses in the area but are detailed estimates based on different sources of information.
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Appendix A: Off-site spending by event
The dollar amount local visitors spent off-site for the different events results from multiplying the
following (with rounding differences):



Number of local visitor
Average local visitor off-site per person, per day expenditures ($4.45)

The dollar amount non-local-day visitors (visitors staying at a friend/relative residence) spent off-site
results from multiplying the following (with rounding differences):





Number of non- local visitors
Number of days non-local visitors stayed in the area
Percent non-local visitor stayed at friends or relatives
Average non-local day visitor off-site per person, per day expenditures ($26.44)

The dollar amount non-local-hotel visitors (visitors staying at a hotel) spent off-site results from
multiplying the following (with rounding differences):





Number of non- local visitors
Number of days non-local visitors stayed in the area
Percent non-local visitor stayed at hotel
Average non-local hotel visitor off-site per person, per day expenditures ($107.41)

There is one exception to these calculations— the OTHER EVENTS expenditures. In this case, the
expenditures for all categories were multiplied by five percent and, therefore, reducing their impacts
when compared to the visitors to the other events.
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Table A1. OYSTER BAKE Off-site Expenditures
Local Visitor 2016
Non-Local Visitor 2016
Non-Local-Day Non-Local Hotel
Category
Parking
Transportation
Gasoline
Child
Motels
Campgrounds
Entertainment
Restaurants
Bars
Clothing
Arts/Crafts
Personal
Groceries
Other
Off-site

Local-Day Visitor

Visitor

Visitor

$119,896
$18,522
$82,068
$9,653
$0
$0
$0
$0
$0
$0
$0
$0
$0
$0
$230,139

$13,765
$6,459
$32,243
$1,064
$0
$395
$2,768
$118,148
$74,452
$53,804
$19,915
$4,289
$7,417
$16,970
$351,690

$28,490
$13,369
$66,735
$2,202
$349,810
$818
$5,728
$244,538
$154,098
$111,362
$41,220
$8,877
$15,350
$35,125
$1,077,722

Table A2. NIOSA Off-site Expenditures
Local Visitor 2016
Non-Local Visitor 2016
Category
Parking
Transportation
Gasoline
Child
Motels
Campgrounds
Entertainment
Restaurants
Bars
Clothing
Arts/Crafts
Personal
Groceries
Other
Off-site

Local-Day Visitor

Non-Local-Day
Visitor

Non-Local Hotel
Visitor

$92,488
$14,288
$63,308
$7,446
$0
$0
$0
$0
$0
$0
$0
$0
$0
$0
$177,529

$7,877
$3,696
$18,451
$609
$0
$226
$1,584
$67,611
$42,606
$30,790
$11,397
$2,454
$4,244
$9,711
$201,257

$31,100
$14,594
$72,848
$2,403
$381,855
$893
$6,253
$266,940
$168,214
$121,563
$44,996
$9,690
$16,757
$38,342
$1,176,448
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Table A3. CARNIVAL and FRMKSQ Off-site Expenditures
Local Visitor 2016
Non-Local Visitor 2016
Non-Local-Day Non-Local Hotel
Category
Parking
Transportation
Gasoline
Child
Motels
Campgrounds
Entertainment
Restaurants
Bars
Clothing
Arts/Crafts
Personal
Groceries
Other
Off-site

Local-Day Visitor

Visitor

Visitor

$671,124
$103,679
$459,383
$54,032
$0
$0
$0
$0
$0
$0
$0
$0
$0
$0
$1,288,218

$52,553
$24,660
$123,098
$4,061
$0
$1,509
$10,567
$451,072
$284,246
$205,416
$76,033
$16,375
$28,315
$64,790
$1,342,696

$336,431
$157,871
$788,049
$25,998
$4,130,792
$9,663
$67,645
$2,887,676
$1,819,689
$1,315,033
$486,750
$104,827
$181,268
$414,775
$12,726,466

Table A4. TASTE OF NEW ORLEANS Off-site Expenditures
Local Visitor 2016
Non-Local Visitor 2016
Non-Local-Day Non-Local Hotel
Category
Parking
Transportation
Gasoline
Child
Motels
Campgrounds
Entertainment
Restaurants
Bars
Clothing
Arts/Crafts
Personal
Groceries
Other
Off-site

Local-Day Visitor

Visitor

Visitor

$11,645
$1,799
$7,971
$938
$0
$0
$0
$0
$0
$0
$0
$0
$0
$0
$22,353

$1,117
$524
$2,617
$86
$0
$32
$225
$9,591
$6,044
$4,368
$1,617
$348
$602
$1,378
$28,550

$1,252
$588
$2,933
$97
$15,375
$36
$252
$10,748
$6,773
$4,895
$1,812
$390
$675
$1,544
$47,369
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Table A5. PARADES Off-site Expenditures
Local Visitor 2016
Non-Local Visitor 2016
Category
Parking
Transportation
Gasoline
Child
Motels
Campgrounds
Entertainment
Restaurants
Bars
Clothing
Arts/Crafts
Personal
Groceries
Other
Off-site

Local-Day Visitor

Non-Local-Day
Visitor

Non-Local Hotel
Visitor

$2,715,409
$419,491
$1,858,693
$218,618
$0
$0
$0
$0
$0
$0
$0
$0
$0
$0
$5,212,211

$579,289
$271,832
$1,356,913
$44,764
$0
$16,639
$116,476
$4,972,185
$3,133,258
$2,264,309
$838,117
$180,498
$312,119
$714,186
$14,800,584

$1,467,096
$688,437
$3,436,492
$113,369
$18,013,400
$42,140
$294,985
$12,592,465
$7,935,230
$5,734,546
$2,122,599
$457,127
$790,467
$1,808,734
$55,497,086

Table A6. OTHER EVENTS Off-site Expenditures
Local Visitor 2016
Non-Local Visitor 2016
Non-Local-Day
Non-Local Hotel
Category
Parking
Transportation
Gasoline
Child
Motels
Campgrounds
Entertainment
Restaurants
Bars
Clothing
Arts/Crafts
Personal
Groceries
Other
Off-site

Local-Day Visitor

Visitor

Visitor

$38,096
$5,885
$26,076
$3,067
$0
$0
$0
$0
$0
$0
$0
$0
$0
$0
$73,124

$883
$415
$2,069
$68
$0
$25
$178
$7,582
$4,778
$3,453
$1,278
$275
$476
$1,089
$22,570

$2,237
$1,050
$5,240
$173
$27,469
$64
$450
$19,203
$12,101
$8,745
$3,237
$697
$1,205
$2,758
$84,630
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Appendix B: On-site spending by event
OYSTER BAKE On-site Expenditures
The dollar amount local visitors spent on-site at the Oyster Bake event results from multiplying the
following (with rounding differences):




Number of local visitor (51,660)
Number of days locals and non-local visitors stayed at event (1.34)
Oyster Bake on-site per person, per day expenditures ($18.16)

The dollar amount non-local-day visitors (visitors staying at a friend/relative residence) spent at the
Oyster Bake event results from multiplying the following (with rounding differences):





Number of non-local visitor (9,296)
Number of days locals and non-local visitors stayed at event (1.34)
Percent non-local visitor stayed at friends or relatives (0.57)
Oyster Bake on-site per person, per day expenditures for NL day visitor ($16.33)

The dollar amount non-local-hotel visitors (visitors staying at a hotel) spent at the Oyster Bake event
results from multiplying the following (with rounding differences):





Number of non-local visitor (9,296)
Number of days locals and non-local visitors stayed at event (1.34)
Percent non-local visitor stayed at hotel (0.43)
Oyster Bake on-site per person, per day expenditures for NL hotel visitor
($23.67)

Table B1. OYSTER BAKE On-site Expenditures
Category
On-site

Local Visitor 2016

Non-Local Visitor 2016

Local-Day Visitor

Non-Local-Day Non-Local Hotel
Visitor
Visitor

$1,257,234

$115,954

$126,812
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NIOSA On-site Expenditures
The dollar amount local visitors spent on-site at the Oyster Bake event results from multiplying the
following (with rounding differences):




Number of local visitor (39,851)
Number of days locals and non-local visitors stayed at event (2.13)
NIOSA on-site per person, per day expenditures ($29.97)

The dollar amount non-local-day visitors (visitors staying at a friend/relative residence) spent at the
NIOSA event results from multiplying the following (with rounding differences):





Number of non-local visitor (4,860)
Number of days locals and non-local visitors stayed at event (2.13)
Percent non-local visitor stayed at friends or relatives (0.41)
NIOSA on-site per person, per day expenditures for NL day visitor ($26.94)

The dollar amount non-local-hotel visitors (visitors staying at a hotel) spent at the NIOSA event results
from multiplying the following (with rounding differences):





Number of non-local visitor (4,860)
Number of days locals and non-local visitors stayed at event (2.13)
Percent non-local visitor stayed at hotel (0.59)
NIOSA on-site per person, per day expenditures for NL hotel visitor ($39.06)

Table B2. NIOSA On-site Expenditures
Category
On-site

Local Visitor 2016

Non-Local Visitor 2016

Local-Day Visitor

Non-Local-Day Non-Local Hotel
Visitor
Visitor

$2,543,582

$114,351

$238,554
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CARNIVAL and FRMKSQ On-site Expenditures
The dollar amount local visitors spent on-site at the CARNIVAL AND FRMKSQ event results from
multiplying the following (with rounding differences):




Number of local visitor (289,170)
Number of days locals and non-local visitors stayed at event (2.94)
CARNIVAL AND FRMKSQ on-site per person, per day expenditures ($29.97)

The dollar amount non-local-day visitors (visitors staying at a friend/relative residence) spent at the
CARNIVAL AND FRMKSQ event results from multiplying the following (with rounding differences):





Number of non-local visitor (49,491)
Number of days locals and non-local visitors stayed at event (2.94)
Percent non-local visitor stayed at friends or relatives (0.30)
CARNIVAL AND FRMKSQ on-site per person, per day expenditures for NL day
visitor ($26.94)

The dollar amount non-local-hotel visitors (visitors staying at a hotel) spent at the CARNIVAL AND
FRMKSQ event results from multiplying the following (with rounding differences):





Number of non-local visitor (49,491)
Number of days locals and non-local visitors stayed at event (2.94)
Percent non-local visitor stayed at hotel (0.70)
CARNIVAL AND FRMKSQ on-site per person, per day expenditures for NL hotel
visitor ($39.06)

Table B3. CARNIVAL and FRMKSQ On-site Expenditures
Category
On-site

Local Visitor 2016

Non-Local Visitor 2016

Local-Day Visitor

Non-Local-Day Non-Local Hotel
Visitor
Visitor

$25,476,095

$1,176,168

$3,978,568
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TASTE OF NEW ORLEANS On-site Expenditures
The dollar amount local visitors spent on-site at the TASTE OF NEW ORLEANS event results from
multiplying the following (with rounding differences):




Number of local visitor (5,018)
Number of days locals and non-local visitors stayed at event (1.68)
TASTE OF NEW ORLEANS on-site per person, per day expenditures ($35.35)

The dollar amount non-local-day visitors (visitors staying at a friend/relative residence) spent at the
TASTE OF NEW ORLEANS event results from multiplying the following (with rounding differences):





Number of non-local visitor (634)
Number of days locals and non-local visitors stayed at event (1.68)
Percent non-local visitor stayed at friends or relatives (0.71)
TASTE OF NEW ORLEANS on-site per person, per day expenditures for NL day
visitor ($31.78)

The dollar amount non-local-hotel visitors (visitors staying at a hotel) spent at the TASTE OF NEW
ORLEANS event results from multiplying the following (with rounding differences):





Number of non-local visitor (49,491)
Number of days locals and non-local visitors stayed at event (1.68)
Percent non-local visitor stayed at hotel (0.29)
TASTE OF NEW ORLEANS on-site per person, per day expenditures for NL hotel
visitor ($46.08)

Table B4. TASTE OF NEW ORLEANS On-site Expenditures
Category
On-site

Local Visitor 2016

Non-Local Visitor 2016

Local-Day Visitor

Non-Local-Day Non-Local Hotel
Visitor
Visitor

$297,977

$24,023

$14,225
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PARADES On-site Expenditures
The dollar amount local visitors spent on-site at the PARADES event results from multiplying the
following (with rounding differences):




Number of local visitor (1,170,000)
Number of days locals and non-local visitors stayed at event (1.00)
PARADES on-site per person, per day expenditures ($18.16)

The dollar amount non-local-day visitors (visitors staying at a friend/relative residence) spent at the
PARADES event results from multiplying the following (with rounding differences):





Number of non-local visitor (269,100)
Number of days locals and non-local visitors stayed at event (1.00)
Percent non-local visitor stayed at friends or relatives (0.52)
PARADES on-site per person, per day expenditures for NL day visitor ($16.33)

The dollar amount non-local-hotel visitors (visitors staying at a hotel) spent at the PARADES event
results from multiplying the following (with rounding differences):





Number of non-local visitor (269,100)
Number of days locals and non-local visitors stayed at event (1.00)
Percent non-local visitor stayed at hotel (0.48)
PARADES on-site per person, per day expenditures for NL hotel visitor ($23.67)

Table B5. PARADES On-site Expenditures
Category
On-site

Local Visitor 2016

Non-Local Visitor 2016

Local-Day Visitor

Non-Local-Day Non-Local Hotel
Visitor
Visitor

$21,249,210

$2,285,147

$3,057,965
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OTHER EVENTS On-site Expenditures
For these events, all average on-site expenditures were multiplied by five percent. The dollar amount
local visitors spent on-site at the OTHER EVENTS results from multiplying the following (with rounding
differences):




Number of local visitor (328,289)
Number of days locals and non-local visitors stayed at event (1.00)
OTHER EVENTS on-site per person, per day expenditures ($1.50)

The dollar amount non-local-day visitors (visitors staying at a friend/relative residence) spent at the
OTHER EVENTS results from multiplying the following (with rounding differences):





Number of non-local visitor (32,829)
Number of days locals and non-local visitors stayed at event (1.00)
Percent non-local visitor stayed at friends or relatives (0.52)
OTHER EVENTS on-site per person, per day expenditures for NL day visitor
($1.35)

The dollar amount non-local-hotel visitors (visitors staying at a hotel) spent at the OTHER EVENTS results
from multiplying the following (with rounding differences):





Number of non-local visitor (32,829)
Number of days locals and non-local visitors stayed at event (1.00)
Percent non-local visitor stayed at hotel (0.48)
OTHER EVENTS on-site per person, per day expenditures for NL hotel visitor
($1.95)

Table B6. OTHER EVENTS On-site Expenditures
Category
On-site

Local Visitor 2016

Non-Local Visitor 2016

Local-Day Visitor

Non-Local-Day Non-Local Hotel
Visitor
Visitor

$491,879

$22,999

$30,777

33

Appendix C: Organizers’ budgets
Fiesta organizers' budget contributions can be estimated with IMPLAN as the outcome of three partial
activities. The first activity corresponds to the revenues (or sales) of these organizations due to Fiesta
events.
These revenues amount to close to $12.3 million and supports 120 FTE jobs. They also produce a Value
Added of $10.4 million.

Table C1. Estimated Contribution for Bexar County from FIESTA Organizers’ Budgets 2016
Economic Contributions
Direct

Revenues
Full-Time Equivalent Jobs
Value Added

$12,330,913
120
$10,364,176

The second activity corresponds to the expenditures during the Fiesta events, excluding wages and
salaries, as they create economic benefits to the suppliers of the goods and services demanded by the
organizers.16 The 2016 questionnaire responses indicated expenditures in local construction, fees,
equipment, and miscellaneous that were allocated to the corresponding industrial sectors in IMPLAN.
These benefits translate into indirect sales of $12.5 million, indirect value added of $8.1 million, and
support of 94 indirect FTE jobs. These activities in turn produce induced impacts, for combined totals of
sales of $18.1 million, 129 FTE jobs, and $11.6 million in value added.
Table C2. Estimated Contribution for Bexar County from FIESTA Organizers Expenditures 2016
Economic Contributions

Sales
Full-Time Equivalent Jobs
Value Added

Direct

Indirect

Induced

Total

$0
0
$0

$12,519,431
94
$8,092,786

$5,589,417
35
$3,535,568

18,108,848
129
$11,628,354

The third activity relates to the wages and salaries paid to the employees of the event organizations and
to the suppliers of the goods and services needed for the events. For example, the 122 workers
employed by the organizers in the direct impacts spend money in consumption goods and services, and

16

Expenditures for different IMPLAN industries were obtained by using the dollar value spent by event organizers
and reported in the responses to the 2016 questionnaires, and using the respective percentages with respect to
total expenditures with the $12,330,913 revenues in table C1.
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these impacts are called induced. These wages and salaries produce additional sales of $4.5 million,
additional 28 FTE jobs, and value added by $2.8 million, as shown in the following table.

Table C3. Estimated Contribution for Bexar County from FIESTA Organizers Labor Income 2016
Economic Contributions

Sales
Full-Time Equivalent Jobs
Value Added

Direct

Indirect

Induced

Total

$0

$0

0
$0

0
$0

$4,496,628
28
$2,770,090

$4,496,628
28
$2,770,090

In putting all three aspects together, the combined effect on revenues is close to $34.9 million and 277
FTE. The combined value added contributions reach $24.8 million.

Table C4. Total Estimated Contribution for Bexar County from FIESTA Organizers 2016
Economic Contributions

Revenues/sales
Full-Time Equivalent Jobs
Value Added

Direct

Indirect

Induced

Total

$12,330,913
120
$10,364,176

$12,519,431
94
$8,092,786

$10,086,044
63
$6,305,658

$34,936,388
277
$24,762,620

These values were added to the economic contributions derived from the spending of Non-local and
local visitors in Table 13.
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Appendix D: Maps

Figure 1: All Fiesta Events in Bexar County
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Figure 2: North West Fiesta Events
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Figure 3: North West Central Events
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Figure 4: North East Fiesta Events
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Figure 5: North Central Fiesta Events
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Figure 6: Downtown South East Fiesta Events
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Figure 7: Downtown Fiesta Events
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Figure 8: Additional Downtown Fiesta Events
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Appendix E: Non-Local Expenditures
The three different segments— local-day, non-local-day, and non-local-hotel— have different
expenditure profiles. To find out their differences, the average of the spending profiles from the 2007
economic impact study were used.
The research team had access to four individual event economic impact studies from the 2007 Fiesta
research. These events (Oyster Bake, NIOSA, Carnival, and Fantasia) showed different spending profiles
for locals and visitors, and the average is shown in table E.1.

Table E.1. 2007 Economic Impacts of Fiesta Expenditures Averages

Category
Parking
Transportation
Gasoline
Childcare
Motels
Campgrounds
Entertainment
Restaurants
Bars
Clothing
Arts/Crafts
Personal
Groceries
Other
On-site
Total

Locals
Percentage

Locals
Per person

Visitors
Percentage

Visitors
Per person

6.74%
1.04%
4.62%
0.54%

$2.14
$0.34
$1.50
$0.18

87.06%
100.00%

$28.26
$32.41

1.94%
0.91%
4.54%
0.15%
23.80%
0.06%
0.39%
16.64%
10.49%
7.58%
2.80%
0.60%
1.04%
2.39%
26.67%
100.00%

$2.53
$1.08
$5.94
$0.25
$31.52
$0.12
$0.63
$23.61
$16.68
$10.16
$4.34
$0.72
$1.26
$2.49
$36.05
$137.34

These averages showed that locals spent close to $32.41 and visitors spent close to $137.34 per-day.
This means that locals’ spending is close to 23.5 percent of Non-local visitors’ spending. Based on the
2016 profile, visitors’ spending amount to $146.47, therefore, locals’ spending should be close to $34.42
(23.5 percent of visitors’).
The visitor expenditure in Table E.1 was assumed to correspond to the Non-local-hotel visitor, as it
shows 23.8 percent spent on Motels. In contrast, the Non-local-day visitor was assumed to spend
nothing at Motels, and this percentage was added to the on-site expenditures percentage, for a total of
50.47 percent spent on-site for Non-local-day visitor.
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The dollar amount the Non-local-day visitor spends was obtained following the NPS MGM2 model
mentioned earlier, where the Non-local-day visitor spends close to 36.45 percent with respect to the
Non-local-hotel visitor in an average scenario. In this case, the Non-local-day visitor is assumed to spend
close to $53.39. The rest of the categories are obtained using the percentages from the Non-local-hotel
visitor profile.
The spending percentages for Non-local-day visitors was obtained from a MGM2 National Parks Service
model17 that splits visitors spending at parks into segments. “Segments are introduced for three reasons
(1) to generate more accurate spending estimates, (2) to compare impacts of distinct subgroups of
visitors, and (3) to be able to evaluate management actions that will differentially affect different visitor
subgroups.” This percentage is applied to the 2016 spending values obtained from the inflation-adjusted
profile for the San Antonio area.

17

Developed by Dr. Daniel J. Stynes et al. (2000) Estimating National Park Visitor Spending and Economic Impacts;
The MGM2 model; and used in several studies over the years, as in Philip S. Cook (2010) Impacts of Visitor
Spending on the Local Economy: Wind Cave National Park, 2010.

